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“AN ounce of prevention is 
worth a pound of cure.”

Every time I am asked this 
same question, the answer 
is always the same. A little 
precaution before a dental crisis 
occurs is preferable to a lot of 

fixing up afterward. Frequent 
regular cleanings and exams 
is a lot cheaper than getting 
periodontal treatment or root 
canal treatment.

Tooth decay is the destruction 
of tooth structure and can affect 
both the enamel (the outer 
coating of the tooth) and the 
dentin layer of the tooth.

Tooth decay occurs when 
foods containing carbohydrates 
(sugars and starches) such as 
breads, candy, cakes, cereals, 
fruits, milk, or soda are left on 

the teeth. Bacteria that live in 
the mouth digest these foods, 
turning them into acids. The 
bacteria, acid, food debris, and 
saliva combine to form plaque, 
which clings to the teeth. The 
acids in plaque dissolve the 
enamel surface of the teeth, 
creating holes in the teeth called 
cavities, or caries.

Preventing tooth decay 
is simple:

 • Brush your teeth at least 
twice a day with fluoride-
containing toothpaste. 

Preferably, brush after each 
meal and especially before going 
to bed.

• Clean between your teeth 
daily with dental floss or inter-
dental cleaners, such as the 
Oral-B Interdental Brush, Reach 
Stim-U-Dent, or Sulcabrush.

• Eat nutritious and balanced 
meals and limit snacks. Avoid 
carbohydrates such as candies, 
pretzels and chips, which can 
remain on the tooth surface. If 
sticky foods are eaten, brush 
your teeth soon afterwards.

• Check with your dentist 
about use of supplemental 
fluoride, which strengthens your 
teeth.

• Ask your dentist about dental 
sealants (a plastic protective 
coating) applied to the chewing 
surfaces of your back teeth 
(molars) to protect them from 
decay.

• Drink fluoridated water. At 
least a pint of fluoridated water 
each day is needed to protect 
children from tooth decay.

• Visit your dentist regularly 

for professional cleanings and 
oral examination.

• Chew with Xylitol temporarily 
retards the growth the growth of 
bacteria that cause tooth decay

***

‘I’m facing foreclosure’ 
—What are my options?

no equity on the property and 
considers refinancing or a pri-
vate sale not possible, the hom-
eowner may consider handing 
over the title of the property to 
the lender. If the bank accepts 
the deed, your future credit 
rating may be helped and the 
bank may not file a deficiency 
judgment against you. While it 
may sound simple, never begin 
the Deed in Lieu of Foreclosure 
without a lawyer. You could get 
ripped off very easily. 

The court will protect indi-
viduals temporarily unable to 
make payments based on un-
employment or underemploy-
ment. Courts will often stay or 
postpone the foreclosure for 
a maximum of six months in 
the event of unemployment or 
underemployment. The laws 
governing unemployment and 
underemployment are very de-
tailed, so consult a lawyer for 

more information.
Between the “Judgment” 

and “Law Day” or “Sale Date,” 
the individual may exercise 
The Right of Redemption. This 
states that you have paid off the 
mortgage, all interest due, any 
court costs, attorney’s fees, title 
search fees, and appraisal fees. 
Individuals who exercise this 
right must get a “Satisfaction of 
Judgment” from the lender and 
file the action with the court and 
town clerk. By redeeming, the 
individual retains ownership of 
the property.

Homeowners may extend the 
“Law day” or “Sale Date” in cer-
tain circumstances where the in-
dividual needs additional time to 
sell the property or redeem and 
can prove they have a strong 
chance in doing so. The court 
may also increase the amount 
owed if the law or sale date is ex-
tended. Consult a lawyer to dis-

cuss whether or not this option 
makes sense and is appropriate. 

Under very certain circum-
stances, foreclosure is prevent-
ed when the homeowner files 
for bankruptcy. Bankruptcy is a 
very complex issue and viewed 
as a very last alternative. Never 
file for bankruptcy without first 
consulting a lawyer.

***

***

 

QUEZON CITY—Ali Mall in Araneta Center, Quezon City, which opened 
in 1976 as the country’s first ever mall, is once again the city’s “newest” 
shopping haven.

Ali Mall: First ever shopping 
mall makes a comeback

Named after legendary boxing 
champion Muhammad Ali (who 
personally graced the opening 
of the mall), Ali Mall recently re-
opened after undergoing a ma-
jor makeover that includes new 
state-of the-art cinemas, the Ali 
Mall Cineplex 4, and a new food 
court, Food Gal-
lery, at the topmost 
floor.

Apart from its 
updated interi-
ors, new escala-
tors have replaced 
stairs to provide 
convenient ac-
cess to all floors 
of the mall. Lush 
landscaping and 
wider sidewalks 
have also been 
added to create a 
more inviting and 
pedestrian-friendly streetscape. 
Also soon to open on the sec-
ond floor is a bridgeway, called 
“Sky Walk,” connecting Ali Mall 
to nearby SM Department Store.  
Sky Walk will house two of the 
metro’s most popular restau-

rants, Sbarro and Dulcinea.
To complement its new look, 

Ali Mall now also boasts of an 
upgraded merchandise mix as 
exemplified by one of its major 
anchors, Shoe Center, a total 
lifestyle outlet offering quality 
shoes and bags at value-friend-

ly prices. Ali Mall is also home 
to some of the country’s best-
known brands such as Adidas, 
Royal Sporting House, Plains 
& Prints, Folded and Hung, 
Marithe + Francois Girbaud, 
Guess, Converse, National Book-

store, Rustan’s Expresslane, and 
Mercury Drugstore.

Apart from world-class shop-
ping choices, the redevelopment 
has also given way to more ex-
citing dining destinations. A 
wide array of culinary delights 
continue to be one of the mall’s 

main attrac-
tions showcasing 
well-loved food 
chains such as 
Pizza Hut, Tokyo 
Tokyo, The Old 
Spaghetti House, 
KFC, Hap Chan, 
Pancake House, 
Max’s, and Ger-
ry’s Grill. Ali Mall 
also features the 
newest outlet of 
Starbucks Coffee 
as well as Dairy 
Queen’s 500th In-

ternational Store.
Indeed, Ali Mall continues to 

be one of the finest shopping ad-
dresses around and is now at par 
with the newer malls throughout 
the country.  
 

OAK BROOK, ILL. —Thirty-five years ago, the 
first Ronald McDonald House® opened its doors 
in Philadelphia to provide a “home away from 
home” for families with seriously ill children. Last 
June 26, McDonald’s® and Ronald McDonald 
House Charities® (RMHC®) kick-off an anniver-
sary celebration to commemorate this important 
milestone and their long-standing commitment to 
helping children and families in need worldwide.

“For 35 years, local McDonald’s franchisees 
have come together to support families in need,” 
said William Whitman, Jr., vice president, US 
Communications, McDonald’s USA. “McDonald’s 
and our franchisees are proud of our long-stand-
ing relationship with RMHC and look forward to 
continuing our legacy of giving back to the com-
munities that we serve.”

Share your story online
Beginning June 26, RMHC and McDonald’s 

are inviting people to share their stories of how 
RMHC has touched their lives, the life of someone 
they know, or their personal stories of inspiration 
through a dedicated campaign page at www.rmhc.
org/stories. Visitors can share and read personal 
accounts of hope and inspiration; post comments 
to stories listed on the site; and become part of a 
network of individuals who’ve been through simi-
lar experiences.

The anniversary celebration will culminate in 
November during McHappy Day®, McDonald’s 
largest annual fundraiser for the Charity. RMHC 
and McDonald’s will feature one of the stories sub-
mitted online in a national print advertising cam-
paign for RMHC, inspiring others to help support 
children and families around the world. 

“It’s amazing to think that what started as one 
house in Philadelphia has grown into a worldwide 
organization of nearly 300 Houses that families 
count on when their children are seriously ill,” 
said Marty Coyne, president and CEO, Ronald 
McDonald House Charities. “Today, through our 

‘Share.Give.Hope.’ campaign, we hope to bring 
people together online to share their stories and 
allow people to understand what RMHC means 
to the families and children that walk through our 
doors. Together, we’re celebrating the past and 
looking forward to the next 35 years of supporting 
children in need.”

People can also show their support for RMHC 
by sending a 35th Anniversary e-card to friends 
and family, inviting them to share their own in-
spirational words online. In addition, visitors can 
download an RMHC ‘badge’ to place on their per-
sonal blog or social networking site, further dem-
onstrating their support for the charity.

Celebrity Friends of RMHC lend their support 
Celebrity Friends of RMHC—Holly Robinson 

Peete, June Ambrose and Al Roker—will be join-
ing RMHC and McDonald’s in celebrating the 
35th Anniversary by engaging their followers on 
Twitter. The Celebrity Friends, who lend their 
‘star power’ to raise awareness for RMHC, will be 
“tweeting” about the 35th Anniversary and their 
personal support of the Charity, while encourag-
ing their followers to share their own inspirational 
stories with others.

The history of the Ronald McDonald House 
Program

The first Ronald McDonald House was able to 
open its doors in Philadelphia in 1974, largely 
due to the fundraising efforts of local McDonald’s 
franchisees and McDonald’s Corporation, who 
donated proceeds from the sales of Shamrock 
Shakes. Since then, RMHC has grown to be an 
international non-profit organization. McDonald’s 
has been there every step of the way by continu-
ing to raise money and awareness for RMHC and 
other children’s causes in every country in which 
it operates.

For more information and to learn how you 
can support RMHC in your local community, visit 
www.rmhc.org. 

Online initiative invites families to share their stories for a 
chance to be featured in a national print advertising campaign


